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SUBJECT RESEARCH - SUMMIT METRO PARRS
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SUBJECT RESEARCH - SUMMIT METRO

oak and maple trees are most common
throughout parks

Other significant trees found in the
parks include elm, sycamore, black
walnut, tulip, beech, black cherry, and
various pines.
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SKETCHES - SUMMIT METRO PARRS
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SKETCHES - SUMMIT METRO PARRS
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SKETCHES - SUMMIT METRO PARRS REFINEMENT
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FINAL LOGO SKRETCHES - SUMMIT METRO PARRS

Summit Metro Parks 1. Pictogram or Icon 2. Abstract Symbol

Non - Profit Business

Key Words: Hiking, Nature, Community, Trails, Biking, Sustainability,
Trees, Animals.

Summit Metro Parks’ Mission is to conserve, sustainably manage and
value natural resources for the health and enjoyment of our community, and
inspire people to connect with nature though clean and safe parks.

Competitors: Cuyahoga Valley National Park, Cleveland Metro parks,
Stark Parks System, National Parks Services.

Competitor parks logos are very straightforward by making their marks
very realistic rather than abstract. The redesigned logos tie in realism
with other elements through abstraction to give the icons more depth than
surrounding parks.

Emily Townsend | Corp /D | Fall 2025

3. Monogram 4. Logotype or Wordmark 5. Combination
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COMPUTER ROUGHS

Non - Profit Business

)

Key Words: Hiking, Nature, Community, Trails, Biking, Sustainabilty,
Trees, Animals.

Summit Metro Parks’ Mission is to conserve, sustainably manage and

value natural resources for the health and enjoyment of our community, and

inspire people to connect with nature though clean and safe parks.
Competitors: Cuyahoga Valley National Park, Cleveland Metro parks,
Stark Parks System, National Parks Services.
Competitor parks logos are very straightforward by making their marks. Q 9 O
very realistic rather than abstract. The redesigned logos tie in realism Y v
with other elements through abstraction to give the icons more depth than
surrounding parks.
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COMPUTER ROUGHS
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COMPUTER REFINEMENT
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COMPUTER REFINEMENT
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SUMMIT METRO PARRS - FINAL B&W
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SUMMIT METRO PARRS - COLOR EXPLORATION
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SUMMIT METRO PARRS - FINAL MARRKRS

Black and White 2 Color Pantone 4 Color CMYK

summit summit summit
2\\ metro <\\ metro metro

parRs parRs

Color Palette

- Pantone: 348 U | C=90 M=30 Y=95 K=30
it

Summl - Pantone: 360 U | C=85 M=10 Y=100 K=10

metro

parks Pantone: 374 U | C=55 M=0 Y=96 K=0
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SUMMIT METRO PARRS - STATIONERY REFINEMENT
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SUMMIT METRO PARRS - STATIONERY REFINEMENT

Plant This Leaf Paul L. Jefferson

Park Ranger

Call: 330-867-5511

Email: summitmetroparks@gmail.com

summit Instagram: @summitmetroparks
metro parks Website: wwuw.SummitMetroParks.com

Located: Coventry Oaks Area
40 Axline Ave,, Akron, OH 44319

“The greatest threat to our planet is the belief that someone

To Grow Wildﬂowers ! else will save it.” - Robert Swan

_Vsummit‘

' .metro Paul L. Jefferson %
parks Park Ranger: ' X
Call: 330-867-5511
Email: summitmetroparks@gmail.com / ]
Instagram: @summitmetroparks
Website: www.SummitMetroParks.com
Located: Coventry Oaks Area 40 Cl)?,lin‘e Ave.,
& ¥ b Akron, OH 44319 ¢

“psst. this card is made of seeds. if you plant it, flowers will grow!
) ;

summit
=\| metro
parks

Paul L. Jefferson
Park Ranger

Call: 330-867-55T1 N
Email: summitmetroparks@gmail.com
Instagram: @summitmetrbpcrks ;
Website: www.SummitMetroParks.com

Located: Coventry Oaks Area
40 Axline Ave., Akron, OH 44319
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SUMMIT METRO PARRS - STATIONERY REFINEMENT

Mz Paul L. Jefferson
Hiking Club Member

131 Gordon Ave,
Wadsworth, Ohio, 44281

M. Paul L. Jefferson S
Cleveland Parks
157 Wolf Ave, 2
Wadsworth, Ohio, 44281

pa
0ct. 232025

Dear Paul,

Oct. 232025

Dear Paul,
Ugia comnihicit qui aut pos a sumauunti officiis mod quam, coratius que

nonsenia i ige nientin d apiendion

net eum voluptae lacculpa solupta quamenis nonsequ ationse ctiassum

nis aspel maxima peribus most pelicim est aut voloremaui nonseque qui

di lupt I uam ate qui
conecabor as Ut eturis aut re pra am eos eaque net alit, ulluptiunt unt eatem
eum quostetus, neceat que magnam doluptasit, volum quiasped quaspel
iquatest, arioriatur rem dolupis sunt maioritasit, ipsae a dolorerum es sum
quam, ini omnia sunt, omnis eos et verum hicabor eritiatum que minvendis
que aut doluptat et estincipsam quuntiae et voluptatur, to occaeperit quas
ma nonserum verehen ditatquo vella et quo maioribus dent illorem non rem
de cosapel lantibusam eumenda aut quas im fuga. Os et aut laborum et el
molut dunt ut hicae pe mi, sunt.

We hope this letter finds you well and enjoying the beauty of each
season. At Summit Metro Parks, we believe that connecting with

nature enriches lives and strengthens our community. Our mission
is to protect our region's natural heritage while providing welcoming
spaces for recreation, relaxation, and discovery. Whether you enjoy
peaceful walks on wooded trais, family picnics by the lake, or exploring

new to experience and appreciate. Each visit offers an opportunity to
slow down, breathe deeply, and reconnect with the world around you
Boribusdae ipidunt, temquibus coraepedis excerit, cum aditatur, eatem
‘eum naturiberio. Nam, nonem deste venihil mil magnisc iliate volore pra
conse dunt milibus apicill antora pos ex et vendaes totam, vendignist, in

tor re nimillt fugit,
te quam aut hitissustia dolorep turese eumn nobis ut quidia eum qui odia
volorum num andandi ut ommo molorrum voloreptin conecto tatemaui
utatis quatust re con et as voluptusam remaue velluptam, officiur?

At Summit Metro Parks, we take great pride in preserving natural
areas for future generations. Through careful stewardship, educational

programs, and community involvement,we strive to make every park

a place where people of il ages can find Inspiration, adventure, and a

sense of belonging. We would be honored to welcome you to explore

the parks and share in the beauty and tranquity that make Summit
Metro Parks a cherished part of our communt

Sincerely, - v

il oo Sincerely,
Emily Townsend
Managing Director

Emily Townsend
Managing Director

330-867-5511
SummitMe

etroParks.com wevew SummitMetroParks.com | 975 Treaty Line R Akron, O 44313
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Coventry Oaks Area 40 Axline
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UMMIT METRO PARKRS - FINAL STATIONERY

| sose7sm
Paul | peflersons@smpora
Jefferson | wwwsummimeucporkscom
ParkRanger | Caventry Gais frea
| 40 ine fve, Akion, OH 44319
o et s ot st

Mr. Paul L.
iking Club Member
131 Gordon Ave,
‘Wadsworth, Ohio, 44281

Oct. 232025

Dear Paul,

We hope this letter finds you well and enjoying the beauty of each
season. At Summit Metro Parks, we believe that connecting with

.
summit nature enviches lves and strengthens our community. Our mission

m etI' 0o ark S is to protect our region's natural heritage while providing welcoming

p spaces for recreation, relaxation, and discovery. Whether you enjoy
peaceful walks on wooded trails, family picnics by the lake, or exploring
he di ildli callsour herei i

new to experience and appreciate. Each visit offers an opportunity to
slow down, breathe deeply, and reconnect with the world around you.

At Summit Metro Parks, we take great pride in preserving natural
areas for fu ions. Through careful i

programs, and community involvernent, we strive to make every park

it ’ 2 place where people of all ages can find inspiration, adventure, and a

summit e sense of belonging. We would be honored to welcome you to explore
Riaon o1 458

metro e paric mncl ol in] (helbastity A ranaility that a8 SUmIT

pa rks Metro Parks a cherished part of our community.

Sincerely,
Emily Townsend
Managing Director

‘www.SummitMetroParks.com | 975 Treaty Line Rd. Akron, OH 44313
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SUMMIT METRO PARRS - WEBSITE INSPO
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SUMMIT METRO PARKS - FINAL WEBSITE DESIGN

desktop mobile

@ home | ourparks | conservation | aboutus

summit
metro parks
]

summit
metro parks

N . ars.
feading ofServation efforts for over 100"

v

, & G find a park near you

\%

Summit Metro Parks manages more than 15000 acres ,
featuring 16 parks,several conservation reas,and more !

find a park near you han 150 miles of trails,inclucing 224 miles o the Onio .

Summit Metro Parks manages more than 15,000 acres, & Erie Canal Towpath Trail. 1

featuring 16 parks,several conservation areas, and
than 150 miles of trals, nclucing 22.4 miles of the Ohio

“The greatest threat to‘our
planetis the belief thatisomeone élse:
will'save.it.” - Robert Swan

naturalists of the month
hin
ek
tinnt) s cptona deicason o e oy nd th o ’ | spring Wildflower Walk
N, April 12, 2027 910 AM
A Guided hike to explore early blooms and learn simple ID tips.
\ ) Evening Owl Prowl
\ June 7,2027 8-9 PM
. Quiet night hike with a ranger to search for local owl species,
N ) Creek Exploration for Kids
" N July 19, 10-11 AM
Hancis Roberson \ Where kids learn about insects, minnows and stream safety.
W s i ot sl \
\
@ oo st [y — @ oo emiane [y — @ omevo oot ]
/
e SV qp) ,
Make sure to follow us on all socials @SummitMetroParks (,’J‘C o OB <p P
s
9 / Fall Hiking Spree 2027
s theme is Greener Future. Summit Metro
2 i _ ! courages our community 1o oin us in
I DmoE o = — \ nges that reduce waste, conserve energy
= and support a thiving local ecosystem to benefi
“The greatéstihreatiidour ' e gt s o communiy Reod about e
planetis the belief thatsemeone élse: - \ s me below and find signs at the
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SUMMIT METRO PARRS - FINAL WEBSITE DESIGN

@ home | ourparks | conservation | aboutus
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SUMMIT METRO PARRS - AD CAMPAIGN INSPO
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SUMMIT METRO PARRS - AD CAMPAIGN ROUGHS
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SUMMIT METRO PARRS - AD CAMPAIGN FINALS
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SUMMIT METRO PARRS - EXTERIOR SIGNAGE INSPO
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SUMMIT METRO PARRS - EXTERIOR SIGNAGE ROUGHS
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SUMMIT METRO PARRS - EXTERIOR SIGNAGE FINALS
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SUMMIT METRO PARRS - ADDITIONAL APPLICATIONS
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FINAL LAYOUTS
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SENOR FROGS MENU DESIGN
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CREATIVE BRIEF

A ROLL OF THE DICE

As a designer, clients often provide a set of parameters to work within—these can
lead to the most creative results as you explore something outside of the
expected application.

THE PROCESS

For this project, each student will roll a die for each of the 5 columns to determine
your projects parameters.

Requirements:

1. You are required to utilize each of the 5 items you “rolled”

2. You may use paper but it is not as a substitute to any item

3. Size is up to you

4. Piece must be type dominant

5. Must contain some sort of imagery —photography, illustration etc.

6. Remember paper can be used to your benefit.

Example:

Corporate event Invitation. Grayscale. Fabric. Die cut. Large-scale application.
Remember:

Think outside of the box.

Push yourself to try something new.

The best projects are ones that you only know how to solve 50% of... because the
other 50% you will be learning.

Restrictions: Restaurant Menu, 1 Pms, Acrylic / Plexiglass, Reveal,
and a Keepsake.

Emily Townsend | Project 2 | Typography V | Spring + 2025



SUBJECT RESEARCH

Thinking Senor Frogs or Rainforest
Cafe. Rainforest has a larger kids
menu if | go that direction however
I am drawn more to doing a
mexican theme with blocky letters

and design instead of the rounded
rainforest cafe design.

Emily Townsend | Project 2 | Typography V | Spring + 2025



DESIGN RESEARCH
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DESIGN RESEARCH

AN ENCRYPTE!
MESSAGE &

TPaum DoLoR SIT ANET, CONSECTETUR ADIPISCING ELIV FUEE
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PIZZARIA ROCK
AMERICAN PIZZA

SANDWIC

= :
U.S SANDWI( at
DESSERT
e %
BOLU KUKUS %
RAMEN
=y

FRIES

ORIGINAL & SPEC

FRANCE FRIES 7.50
FRIED SAUSAGE .50

ICE CREA
ORIGINAL & SPECTA
FRULT 1CED
TCE CARAMEL

PASTRY

oRtoINAL &

BANDROS. V"‘ §7.50
CARNE 8.50
DRINKS

oRioINAL & SPECTA

SODA GEMBIRA

JUK JERUS

COFFEE
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DESIGN RESEARCH
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DESIGN RESEARCH
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TO START/ —

TO SHARE

[ TO FOLLOW =

750
s

‘Spiced Chicken Kebabs

o ety rice -

ae A
750

[ TIN PLATES =

as0
730

= EXTRAS =

Chips /1 Diety Rice /1 Baked Rice // Curry Bow //
Sol

Avocado / Sour Cream n Sala. )

oo o e
WWW RESTAURANT NAME.COM A
Starter Dessert
$5.00 e $5.00
Starter
em $5.00 $5.00
° W A
- A =)
Hot drink LCold drink
- 3 $5.00 = $5.00
Hot drink Cold drink
2 $5.00 sl $5.00
"uf lelxlk % $5.00 Cold drink $5.00

COLLON BAR

[ TO FINISH =

& Chacolate Cheasecake
rumb

Treacle Pud
with sticky offee

Banana & Blusberry Tt
Vegan tetfee yoghurt & hazelout prline

s

Pretty please, Lt us know if you have any dietary requirments
orfood allerges. Big cheers!

on
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TYPOGRAPHY EXPLORATIONS

MEN SENOR HROGS

MENU SENOR FROGS
MENU SENOR FROGS
MENU SENOR FROGS

MMENU Senor Frogs

MENU SENOR FROGS

MENU SENCR FROGS THe
KIDS MENU

NICNU SC\OB FROES

ADVENTURE

! KLMNOPQRST
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COLOR COMBINATIONS

KIDS MENU - SENORTROGS [ A R L s

Penne pasta with Cajun sauce, bell peppers, Penne pasta with Cajun sauce, bell peppers, onion, garlic

KIDS MENU - SENOR FROGS

MARD/ GRAS PASTA

Penne pasta with Cajun sauce, bell peppers,

KIDS MENV - SENOR FROGS
MARDI GRAS PASTA

Penne pasta with Cajun sauce, bell peppers, onion, garlic,

KIDS MENU - SENOR FROGS

MARDI GRAS PASTA

Penne pasta with Cajun sauce, bell peppers, onion, garlic,

Emily Townsend | Project 2 | Typography V | Spring + 2025



KEEPSAKE IDEAS

BOUNCY BLUE
RIBBIT RED

sticky frog hand - designed bag crayons- designed box and crayon wraps sticker pack - some type and
drawn things to accessorize face

slime - designed wrapper sticky note or notepad
that is the frog hands?
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COMPUTER ROUGHS

MARDI GRAS PASTA $10.25

Penne pasta with Cajun sauce, bell on gl
CHEESE QUESADILLA 4950

Handmade flour fortila with shredded montero jack cheese and potato chips on the side.

CHICKEN TAQUITOS. $6.78 PASTA $ BEANS
3 s With ffuce,sour cream and queso fresco, Wit potara chips,
BEANS & CHEESE BURRITQ $12.65 QUESADILLA FROGGY BURGER
With potato chips.
L cicken Taquitos - ke A e and e s {ICKEN TAQUIT!
‘% BEANS & CHEESE BURRITO CHICKEN TENDERS $6.99
ken strips. With French fries and ketchup.
— FROGGY BURGER
z CHICKEN TENDERS:
Ll FETTUCCINE
CHIPS N SALSA ENTREES MARDI GRAS PASTA $10.25 BEANS & CHEESE BURRITO $4.99
» GUACAMOLE () MARDI GRAS PASTA $10.25 BEANS & CHEESE BURRITO $4.99
CHEESE STICKS 3] Penne asta with Cajun savce, bell pepere, With potato chipe. CHEESE QUESADILLA $9.50 FROGGY BURGER $6.89
MAC & CHEESE a onion, garlic.
ONIONRINGS 25 FROGEY BURCER 5¢.89 CHICKEN TENDERS $9.99
CHEESE QUESADILLA $9.50 With ketchup, American cheese, and French fries. 5
rrencarres  U) CHEESE UM SS0  i ns e e e CHICKEN TAQUITOS $6.43
CORN RIBS jack cheese and potato chips on the side. CHICKEN TENDERS $9.99
Breaded chicken strips. With French fries
CHICKEN TAQUITOS $6.43 and ketchup.
3 pcs With lettuce, sour cream and queso fresco.
w CHURROS With potato chips.
l&. ‘CHOCOLATE MOUSSE
: F= == =3
[T B ) MARDIGRASPASTA _ _ _ _ _ _ _ _ _ _ _ _ $te2s
[ 3 ECHES CAKE - oo . o MARDI GRAS PASTA Fenne pasta vith Cajun sauce, bell peppers, nion, garlic. $9.50 | |
‘- | | CHEESE QUESADILLA _— _ _ _ _ _ _ __ __ _ _ _ $95@
G_) CHEESE QUESADILLA ianinate four tortills with shredded montero jack cheese and potato chips on the sde. $10.25 | |
CHICKEN TAQUITOS _ _ _ . _ _ _ _ _ _ _ _ se78
D CHICKEN TAQUITOS 1 s i e s o s s i s i 675 | |
c_( | | BEANS & CHEESEBURRITO__ _ _ _ _ _ _ __ . __ %1265
BEANS & CHEESE BURRITO 1t pocato crigs $0.99 ‘ |
I FROGGYBURGER . . _ _ _ _ _ _ _ __ . __ %934
g FROGGY BURGER Vith ketchup, American cheese, and French fries. $12.23 | |
| | CHICKENTENDERS __ __ _ __ __ [ . _ %699
() CHICKEN TENDERS s s i Vi S s s 1699
Lo g

KIS MENU - SENORFROGS LN IR A TIEQRHITEN

Penne pasta with Cajun sauce, bell peppers,

KIDS MENU - SENOR FROGS

jun sauce, bell peppe

KIDS MENU - SENOR FROGS

MARDI GRAS PASTA

Penne pasta with Cajun sauce, bell peppers, onion, garlic,

KiDS MENU - SENOR FROGS

MARDI GRAS PASTA

Penne pasta with Cajun sauce, bell peppers, onion, garlic,
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MARDI GRAS PASTA
Penne pasta with Cojun sauce,bell peppers, onion, g

CHEESE QUESADILLA

CHICKEN TAQUITOS

3 s With ettuce,sourcream and queso fresco, With poato .

BEANS & CHEESE BURRITO
With potato chips.

FROGGY BURGER

Withketchup, Amer:

CHICKE”
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CHOSEN COMPANY IDEATION

ORCHARDS

Family Owned Since 1929

BAUMAN ORCHARDS
ripening dates

incorporate recipies into design and Apple Blossom 5k & 1 Mile Walk
correlate to season of fruit e :

Small Events: Tree Pruning Seminar, - Mothers Day Moment
Apple Blossom 5K, Mothers Day : :
moment, Yoga in the orchard, field
trip through the orchard, u-pick
apples,

Large Events: Strawberry Festival,
Fall Festival, Apple Ripening, Peach
Ripening

Farm Market Ripening Dates
Peach Recipies: peach cobbler, crisp,

jelly, jam, Apples Peaches
Apple Recipies: apple pie, tart, Transparent auly1 Red Haven July24
app|esauce’ Lodi July1 John Boy July 24
Earligold July 15 Coralstar August1
something with fruit stickers or fruit Pavlared August 20 White Lady August 3
basket?? hole puncher to get free Honeversp sepemperé || PR Auausts
. Jonathan September 18 Blushing Star August 7
thi ng Gala September 4 Glowing Star August 7
. . . Empire September 25 Contender August 5
script font with bold sans serif? tan . cmbers st ragest20

COlOI’ Mecintosh September 8
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BAUMAN ORCHARDS CONTENT

BAUMAN ORCHARDS
EVENTS

Tree Pruning Seminar -

March 23, $20, Bill & Brett Bauman,

third and fourth generation owners /
operators of the outdoor, year-round
operations here at Bauman Orchards
will conduct the seminar featuring
pruning demonstrations in the Orchard
along with a Q&A session afterwards
along with our Apple Cider and

Cookies.

Apple Blossom 5k & Mile Walk -
May 4, 5k $25, 1 Mile $15, Grab
your family, friends & leashed dogs to
come run or walk through the Orchard
for our third annual race benefiting

the Wayne County Humane Society.
Leashed Dogs are welcome to join the
1 Mile Walk.

Mothers Day Moment - May 11,
Join us for Yoga in the Orchard and a
Cookie Decorating Class by Just Eat
The Cookie ($35 per) along with lovely
food trucks! This event will be at our
161 Rittman Ave. Rittman, OH 44270

location.

Yoga in the Orchard - June 1,
August 24, $10 per, yoga class
taught by Dee from Flex Yoga. Coffe
and candle shops will be available.

Strawberry Festival - June 8,15,
Free Festival featuring homemade

strawberry donuts, food trucks, flower
truck, cookie stand, candle stand, and

live music.

Field Trip Through The Orchard
- September 16, $6 per person,
The field trips include a wagon ride
into the orchard to pick an apple from
atree. Each child receives a coloring
book and a plastic sipper filled with
Bauman'’s own fresh pressed apple
cider. Featuring free hay maze, petting

Z0O0.

U-Pick Apples - September

20, This year, our u-pick Apples will
be exclusively available on Mondays,
Fridays (8 am to 6 pm), and Saturdays
(8 am to 5 pm). Prices are set at
$12.00 per peck and $22.00 per half-
bushel Check out the ripening chart to

see what varieties will be available.

Fall Festival - September 21,28,
October 5, Free festival featuring
U-Pick apples, homemade cider
donuts, apple cider, free hay maze and
petting zoo, pony rides, food trucks,

and live music.

PRODUCE RIPENING DATES
APPLES

Transparent - July 1

Lodi - July 1

Earligold - July 15
Paulared - August 20
Honeycrisp - September 4
Jonathan - September 18
Gala - September 4
Empire - September 25
Mclintosh - September 8
PEACHES

Red Haven - July 24

John Boy - July 24
Coralstar - August 1

White Lady - August 3
PF-23 - August 5

Blushing Star - August 7

Glowing Star - August 7

Contender - August 5
Cresthaven - August 20
ADDITIONAL PRODUCE
Strawberries

Sweet Cherries
Honeyrock Melons
Blackberries
Blueberries

Sour Cherries

Sweet Corn

Green Beans

Stanley Plums

Emily Townsend | Project 1
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DESIGN IDEATION
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7TH STREET ENTRY
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27-99 mai 2011
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Bauman Orchards will conduct the seminar featuring
pruning demonstrations in the Orchard along with a
Q&A session afterwards along with our Apple Cider and
Cookies.

Bauman Orchards will conduct the seminar featuring pruning
demonstrations in the Orchard along with a Q&A session
afterwards along with our Apple Cider and Cookies.

Bauman Orchards will conduct the seminar featuring
pruning demonstrations in the Orchard along with a
Q&A session afterwards along with our Apple Cider and
Cookies.

Bauman Orchards will conduct the seminar featuring pruning
demonstrations in the Orchard along with a Q&A session
afterwards along with our Apple Cider and Cookies.

Bauman Orchards will conduct the seminar featuring
pruning demonstrations in the Orchard along with a Q&A
session afterwards along with our Apple Cider and Cookies.
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COMPUTER ROUGHS

APPLES PEACHES

Transparent - July 1 Red Hoven - July 24

Lodi - July 1 John Boy - July 24

Earligold - July 15 Coralstar - August 1

Paulored - August 20 White Lady - August 3

Honeycrisp - September 4 PF-23 - August 5

Jonathan - September 18 Blushing Star - August 7

Gala - September 4 Glowing Star - August 7

Empire - September 25 Contender - August 5

Melntosh - September 8 Cresthaven - August 20

produce

OTHER
Strawberries
Sweet Cherries
Honeyrock Melons
Blackberries
Blueberries
Sour Cherries
Sweet Corn
Green Beans

Stanley Plums

Transparent 7.1
Lodi 7.1
Eorligold 7.15
Paulared 820
Honeyerisp 9.4
Jonathan 9.18
Gala 0.4
Empire .25

Mclntosh 0.8

Prodiuce Lates

Red Haven 7.24 Strowberries

John Boy 7.24 Sweet Cherries
Coralstar 8.1 Honeyrack
Melons.
White Lady 8.3
Blackberries
PF-2385
Blueberries
Blushing Star 8.7
Sour Cherries
Glowing Stor 8.7
Sweet Corn
Contender 8.5
Green Beans
Cresthaven 8.20
Stanley Plums

Tree Pruning Seminar
520 per person

Sesionafterwards olang with ou Apple Cider and Cookie.

5.4 trgmesem ke
VA sksas e sis

Mathers Day Moment
535

Gl your formiy. frinds & eoshe dog tocom runorwalkthrough the Drchrd o our thi

inthe Orchard longwith 2 050

@1 mimeonsu
s

6.87n

Q1@ ot

920 U-pick Apples
$12.00 per peck and $2200 per half-bushe!

Full Fstival
Free fet

food ruck,and v mic

events

9 ook and o plastic spper fled with Bauman'sown reh pressad apple

s tought by D fram Flx Yogn Coffes and condleshaps wil b bl

e Feturing e hoy

feoturing U-Pick apple, hamemode cider donus,oppe cider. e hey moze nd peting 200, pony ides,

3.23 L

Aol Slssem S .l il
5.4 20

5 11 Mothers Day Moment
. 535

Join s for Yoga in the Orchrd and a Coakie
Decorating Class by Just Eat The Cookie (835 per)
along with lvely food trucks! This event will be ot aur
161 Rittman Ave. Rittmon, OH 44270 location,

6 1 Yoga in the Orchard
o s

yogo closs tought by Dee from Flex Yoga. Coffee andt
candle shops wil be oveilable

Ewents

9 16”“ Trip Through The Orchard
- 1Oss

The field rps include o wagon ride into the orchord
1o pick an apple from o tre. Each child receives.

@ coloring book and o plastic sipper flled with
Bouman's own resh pressed opple cider. Feoturing
free hay moze. petting zo0

9.20 U-Pick Apples.
$12.00 per peck and $22.00 per half-bushel
This year, our u-pick Apples wil be exclusively
axciloble on Mondays. Fridays (8 am to & pr, and
Saturdays (8 am to 5 pm). Check aut the ripening

chartto ses what varietis will e axciloble.

9 2 Fall Festival
oL Nrree festival
featuring U-Pick opples, homemade cider donus,

opple cider, free hay maze and petiing 205, pony.
rides, food trucks, and five music

about us

Bauman Orchards, started in 1929, currently has a total of 260
acres with 70,000 apple trees and 12,000 peach trees. Now in
our forth generation, we also raise pears, plums, sweet corn,
strawberries and blueberries. Our retail farm market in Rittman,
OH is open all year round. We offer seasonal fruit, homemade
pies, cookies and gift baskets. We have two other seasonal farm
market locations: Scenic Ridge Fruit Farm in Jeromesville, OH
and our Corner Market also in Rittman,

bout Yl

Was the beginning for Bauman Orchards. It
1929 currently hasa ot of 260 acres with 70,000 apple
cach trees. Now in our forth generation,

sweet corn, strawberries and

trees and 12,000 p:
we also raise pears, plum:
blueberries. Our retail farm market in Rittman, OH is open all
year round. We offer seasonal fruit, homemade pies, cookies
and gift baskets. We have two other seasonal farm market
locations: Scenic Ridge Fruit Farm in Jeromesville, OH and our
Corner Market also in Rittman.

6x6”
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COMPUTER ROUGHS

2 Tree Pruning Seminar
3.23 oo

Bauman Orchards will conduct the seminar featuring
pruning demonstrations in the Orchard along with a

Q&A session afterwards along with our Apple Cider

and Cookies.

4 Apple Blossom 5k & Mile Walk 5k
5 . $25, 1 Mile $15

Grab your family, friends & leashed dogs to come
run or walk through the Orchard for our third annual
race benefiting the Wayne County Humane Society.
Leashed Dogs are welcome to join the 1 Mile Walk.

5 1 Mothers Day Moment
. $35

Join us for Yoga in the Orchard and a Cookie
Decorating Class by Just Eat The Cookie ($35 per)
along with lovely food trucks! This event will be at our
161 Rittman Ave. Rittman, OH 44270 location

6 1 Yoga in the Orchard
o0

yoga class taught by Dee from Flex Yoga. Coffee and

candle shops will be available.

2 Fico Pruning Seminar
3.23 operveren

Bauman Orchards will conduct the seminar featuring
pruning demonstrations in the Orchard along with a

Q&A session afterwards along with our Apple Cider
and Cookies.

4 Apple Blossom 5k & Slile Walk
5 . 5k $25, 1 Mile $15

Grab your family, friends & leashed dogs to come
run or walk through the Orchard for our third annual
race benefiting the Wayne County Humane Society.
Leashed Dogs are welcome to join the 1 Mile Walk.

5 1 Clathess
. $35

Join us for Yoga in the Orchard and a Cookie
Decorating Class by Just Eat The Cookie ($35 per)
along with lovely food trucks! This event will be at our
161 Rittman Ave. Rittman, OH 44270 location.

6 1 Yega in the Oschard
. $10

yoga class taught by Dee from Flex Yoga. Coffee and

ey lomeat

candle shops will be available.

6 Strawberry Festival

. Free Festival

featuring homemade strawberry donuts, food trucks,

flower truck, cookie stand, candle stand, and live

music

9 1 6Fie|d Trip Through The Orchard
. $6

The field trips include a wagon ride into the orchard
to pick an apple from a tree. Each child receives

a coloring book and a plastic sipper filled with
Bauman's own fresh pressed apple cider. Featuring

free hay maze, petting zoo.

9.20 U-Pick Apples

$12.00 per peck and $22.00 per half-bushel
This year, our u-pick Apples will be exclusively
available on Mondays, Fridays (8 am to 6 pm), and
Saturdays (8 am to 5 pm). Check out the ripening

chart to see what varieties will be available.

9 2 Fall Festival
. Free festival
featuring U-Pick apples, homemade cider donuts,

apple cider, free hay maze and petting zoo, pony

rides, food trucks, and live music.

6 8 Straubesry Destival
. Free Festival

featuring homemade strawberry donuts, food trucks,

flower truck, cookie stand, candle stand, and live

music

1 Dl Tign Thaough The Cschard
9.16%
The field trips include a wagon ride into the orchard
to pick an apple from a tree. Each child receives

a coloring book and a plastic sipper filled with
Bauman's own fresh pressed apple cider. Featuring

free hay maze, petting zoo.

.20 -k Agales
$12.00 per peck and $22.00 per half-bushel
This year, our u-pick Apples will be exclusively
available on Mondays, Fridays (8 am to 6 pm), and
Saturdays (8 am to 5 pm). Check out the ripening
chart to see what varieties will be available

9 2 Gall Destival
. Free festival
featuring U-Pick apples, homemade cider donuts,

apple cider, free hay maze and petting zoo, pony

rides, food trucks, and live music.

3.23 e

EVENTS

Sy

)
5.gimres

5.4 dove soem ks e v s
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1o o g by D rom Y. Catfand-
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eckand 52200 pr hlr-bshel
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[ —
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Busning Sor - August 7
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OTHER PRODUCE
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&) D

70,000 agle tees nd 12000

ocaion: Scanc Rga rutForm in Jeromssste, 04 o our Cornar

Tree Pruning Saminar
$20par perzon

g s b ot o Col (538 gl

6.1 o e
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Q1@ i o et

920 U-pick Apples
per peck and $22.00 p

Prodiuce Dates

APPLES.
Eoriond - ki 15

Honeyeris - Septamber ¢
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COMPUTER REFINEMENT

Tree Pruning Seminar 6
$20 B
Baumon Orchards willconduct

the seminor featuring pruning
demanstrations in the Orchard alang
with a Q&A session afterwards along
with our Apple Cider and Caokies.

5 4 Apple Blossom 5k & Mile Walk
. 5k $25, 1 Mike $15

Grab your fomily. friends & leashed

9.16

dogs to come run or walk through
the Orchard for our third annual
race benefiting the Wayne County
Humane Society. Leashed Dogs are.
welcome to join the 1 Mile Walk.

5 ) 1 1 M-:l;n Day Moment

Join us for Yoga in the Orchard and

9.20

Cookie Decorating Class by Just
Eat The Cookie (535 per) along with
Tovely food trucks! This event wil be
at our 161 Rittman Ave. Rittman, O
44270 ocation

9.21

1 Yoga in the Orchard
. $10

Yoga class taught by Dee from Flex
Yoga. Coffee and candle shops will
be available.

Strawberry Festival

Free Festival
featuring homemade strawberry
donuts, food trucks, flower truck,
cookie stand, candle stond, and

produce

Red Haven 7.24

Field Trip Through Orchard
$6

Transparent 7.1
The feld trips include @ wagon ride.

into the archard to pick an apple from Lodi 7.1 John Boy 7.24
a tree. Eoch child receives a coloring
book and a plastic sipper filled with Earligold 7.15 Coralstar 8.1

Bouman's own fresh pressed apple
cider. Featuring free hay maze,_

petting z00. .

U-Pick Aj

$12.00 per peck and $22.00 per
half-bushel

Paulored 8.20 White Lady 8.3

Honeycrisp 9.4 PF-2385

Jonathan 918 Blushing Star 8.7

This year, our u-pick Apples will be Gala 9.4 Glowing Star 8.7
exclusively available on Mondays,
Fridays (8 am to & pm), and Saturdays Empire 9.25 Contender 8.5
(8.am to 5 pm).

Mclntosh 9.8 Cresthaven 8.20

Fall Festival
Free festival
featuring U-Pick apples, homemade
cider donuts, apple cider, free hay

maze and petting z00, pony rides,
food trucks, and live music.

S apples ‘
%peaches

Y
)
=
]

$h

Strawberries.
Sweet Cherries.

Honeyrock
Melons

Blackberries
Blueberries
Sour Cherries
Sweet Corn
Green Beans
Stanley Plums

And more!

about us

Bouman Orchards has been a family owned business since 1929, we have
been growing and cultivating fresh, delicious fruits for generations. With two
orchard locations—Bauman Orchards in Rittman and Scenic Ridge Fruit Farm
in Jeromesville—and our year-round Bauman Orchards Corner Market, we're
dedicated to providing quality. locally grown produce. Expanding each year,
we now manage 260 acres with over 100,000 apple trees and 15,000 peach
trees, plus pears, plums, nectarines, tomatoes, sweet corn, and strawberries.
Our market offers it h de pies, cooki ique gif
baskets, bringing the taste of the farm to you all year round.

Find out more about us at www.baumanorchards.com, instagram, facebook, or
by scanning the qr code.
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FINAL LAYOUT - INSIDE

about us

pruning demonstrations in the orchard,

3 25 Tree Praning Seminar 6 8 Strawberry Festival
. $20 . Free
An informative seminar featuring live Savor fresh strawberries and o variety.
of delicious treats while exploring

followed by a Q& session. Savor our local vendors and enjoying the festive

delicious apple cider ond cookies as atmosphere with

you learn expert tips . oo Transparent 7.1 Red Haven 7.24 Strawberries. Bauman Orchards has been a family owned business since 1929, we have
and techniques! oy S been growing and cultivating fresh, delicious fruits for generations. With two
Field Trip in the Orchard 9 A .
9 16 $6 Lodi 7.4 John Boy 7.24 Sweet Cherries orchard locations—Bauman Orchards in Rittman and Scenic Ridge Fruit Farm el [ oea e
Apple Blossom 5k & Mile Walk 7 Open Mon-Sat
5 o A in Jeromesville—and our year-round Bauman Orchards Corner Market, we're
Q 2 I Earligold 7.15 Coralstar 8.1 Honeyrock Melons dedicated to providing quality, locally grown produce. Expanding each year, ST

events

Grab your family, friends & leashed
dogs to come run or walk through

the Orchard for our third annual race.

benefiting the Wayne County Humane

Society

Mothers Day Moment
$35

Celebrate Mothers Day with our Yoga
in the Orchard and @ fun Cookie
Decorating Class by Just Eat The
Cookie. Delicious food from our food
trucks wil also be available

Yoga in the Orchard

Relax and unwind with a rejuvenating
yoga closs led by Dee from Flex Yogo.
Enjoy a cup of coffee and explore local
shops afterwards.

orchard where you can pick your very
own apple straight from the tree. A
coloring book and a plastic sipper

filed with Bauman's fresh apple cider

is also included. Enjoy the fln of oUF
free hay moze and petting Z66:00!
U-Pick Apples

$12.00 - $22.00 per bushel
Come enjoy picking fresh apples right
from the orchard. Available only on
Mondays, Fridays (8 am to 6 pm), and
Saturdays (8 am to 5 pm)

Fall Festival
Free

Start the season off right at our Fall
Festival, featuring U-pick apples,
homemade cider donuts, a free hay
moze, petting 200, pony rides, food
trucks, and live music

Paulared 8.20
Honeyerisp 9.4
Jonathan 9.18
Gala 9.4
Empire 9.25

Melntosh 9.8

White Lady 8.3
PF-2385
Blushing Star 8.7
Glowing Star 8.7
Contender 8.5

Cresthaven 8.20

we now manage 260 acres with over 100,000 apple trees and 15,000 peach
trees, plus pears, plums, nectarines, tomatoes, sweet corn, and strawberries.
Our market offers fresh seasonal fruit, homemade pies, cookies, and unique gift

baskets, bringing the taste of the farm to you all year round.

Find out more about us at www.baumanorchards.com, instagram, facebook,
tiktok, or by scanning the qr code.

locations

161 Rittman Ave
Rittman, OH

Corner Market
Open Mon-Sat
9am-6pm
10370 Akron Rd.
Rittman, OH

Scenic Ridge - Newest

Open Mon-Sat
9am-5pm

2031 State Route 89

Jeromesville, OH

Emily Townsend
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FINAL LAYOUT - OUTSIDE

Bauman Orchards’ Original

Apple Turnover Recipe

o

i i

ingredients:

2 sheets of puff pastry
3-4 fresh Bauman apples
2 thsp butter

7 thsp sugar

1tsp vanilla extract

1tsp salt

1tsp ground cinnamon
1small egg

1tbsp water

Yields 8 Servings. est, 40 min
directions:

1. Wash apples of choice. Then peel, core and dice
o fourths.

2.1n a skillet, melt the butter over medium heat, Add
the sugar, salt, vanilla extract, and ground cinnamon.
Mix well

3. Add the diced apples to the skillet and mix. Cook for
about 10 minutes, stirring occasionally until the apples
are soft and the sauce has caramelized.

4. Remove the skillet from the heat and allow the apple
mixture to cool down completely. Place in a bowl and
refrigerate to speed up the process.

5. Preheat your oven to 395°F and line a baking sheet
with parchment paper.

6.0n alightly floured surface, cut each puff
pastry sheet into four even squares about 5
by 5 %"

7. Ploce about 2 tablespoons of the prepared
apple filling in the center of each square

8.Beat the small egg and 1 tablespoon of
water together to create an egg wash. Brush
the edges of each pastry square with the
egg wash.

9. Fold each square diagonally to create o
triongle, enclosing the apple filling. Use a fork
to crimp and seal the edges securely.

10. Brush the tops of the turnovers with the
remaining egg wash, and make a couple

of small slits on the tops to allow steam to
escape while baking.

1. Optionally. you can sprinkle some sugar
over the turnovers before baking. Place the
turnovers on the prepared baking sheet.

12. Bake in the preheated oven for 20-23
minutes, or until the turnovers are puffy.
and golden.

13. Once baked, remove them from the oven
and allow them to cool down slightly until they
are warm o the touch. Add toppings

of choice.

optional toppings:

powdered sugar
caramel sauce

vanilla ice cream
homemade vanilla glaze
mix 1 cup powdered sugar
1-2 thsp of milk

1/4 tsp vanilla extract

ORCHARDS

Bauman Orchards
161 Rittman Ave
Rittman, OH 44270

Myers School of Art
150 E Exchange St
Akron, OH 44325

First Class Mail
age
Paid
Akron, OH
Permit 000
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THE BEE CAUSE PROJECT

IDEATION

Ein Fall fir €]
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Ideas

-dont bee afraid

-bees polinating at danger Porry HILL ARBORETUM
Frioay, Jury 20, 10:00am

-cute facts about bees NATURE’S PARTNE
PoLLINATORS, PLANTS & YoU
FREE ADMISSION

-hexagon shape

-how to help bees
Hosted by:

IsLaxD GRowN IniTiative, Tig Trustees OF RERSERVATIONS,

Tug Nature CoNservANCY, Pory HiLt ARSORETUM & BEenavIN' APLARY

-ads for gardening supplies

Company is “Busy as a Bee” with
bee logo but all about different

ways to self sustain like make

bread. plant flowers. have bee

hive. have chickens. grow spices
fruit recipes! somesthing self sustain-
ing made easy :)

HONEY ACAA:

G5 }J) o>
o g
' 0 Y
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DESIGN RESEARCH

THE BEE CAUSE PROJECT
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DESIGN RESEARCH

ABSTRAGY

BANNER

ABSTRACT

AssTRACT
BRNNER

BLACK AND WHITE
BANNER

orla ¥jely

SED DO EIUSMOD
TEMPOR INCIDIDUNT UT LABORE
ET DOLORE MAGNA ALIQUA

121

8th-th December 2012

Festival
AN INTERNATIONAL

CONFERENCE ON P @
CULTURAL e
TOLERANCE ‘ ‘ : .
INTHE Radio

21ST CENTURY Kootwijk

6,7&38

MAAA S B e

februari Tickets
NASER KHADER 4 Laterdag 40,- k.
RABBI ANDREW BAKER Zondag 40,- .
M.MAXIME CERUTT : Passe-partout 75, g
e e WO e

LOREM IPSUM
DOLOR SIT AMET CONSECTETUR
ADIPISCING ELIT

Emily Townsend | Project 3 | Typography IV | Spring + 2025



TYPOGRAPHY EXPLORATIONS
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CHOSEN TYPOGRAPHY

Roca

AaBbCcDdEeFfGgHhIiJjKKLIMmMNNOo
PpQqRrSsTtUuVvWwXxYyZz
1234567890&

Bold Header font

Superior Title

AaBbCcDdEeFfGgHIiJjKkLIMmNnOo
PpOqRrSsTtUuVvWwXxYyZz
1234567890&

Masthead font

Museo Sans Rounded

AaBbCcDdEeFfGgHhNIiJjJKkLIMMNNOo
PpQqRrSsTtUuVVWwXxYyZz
1234567890&

Subheading and Body font

maya’s story

hive &harvest

Living Sustainably in Harmony with Nature

This magazine is made from
100% recyclable materials!
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COVER REFINEMENT

hwe & harvest

Living Sustainably in Harmony with Nature

hwe & harvest hlve & harvest

Living Sustainably in Harmony with Nature

volume 1

Living Sustainably in Harmony with Nature

What's Inside

volume one - planting

hive & harvest hive & harvest

Living Sustainably in Harmony with Nature Living Sustainably in Harmony with Nature

volume 1

Living Sustainably in Harmony with Nature

hwe &harvest

Guiding you toward
- |a greener tomorrow,
one day ata time.

ot 1Z3456753000000000000
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MAIN ARTICLE REFINEMENT
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SECONDARY ARTICLE ROUGHS

starting your garden

you need fora

Lovender s both beautitl
and functionsl — s fragrant
blooms atiact pollinators,
deter pests, and can be
used for teas,  baking,
or homemade  self-care
products It thrives in ullsun

5. lavendar

&

presence.

1. cherry tomatoes

Cherry tomatoes are beginner-fiendly powerhouses that
thive in sun and produce handfulsof sweetjucy fruit Theyre
great for saads, roasting, snacking, or making auick sauces,
and they ripen faster than larger tomato varietes. Just give
them asunny spot and a itle support and you'l be harvesting
innotime,

2.strawberries

Strawberries are one of the easiest and most rewarding
fruis to grow, especially n containers, garden beds, or even
hanging baskets. They're perfect for fresh snacking, baking,
Jams,or freezing, and they l even send out rnners to multply
themselves over time. Choose everbearing varietes for fuit
throughout the season and a steady harvest with minimal fuss.

6. merigolds
Marigotcsars brght, cheerl owers tat do mare than look
polinators. Theye incredily easy o grow from seed or

ransplant and can thrive n poor soiland hot sun. Pl them
around vegetabies for both color and protection,

3.8

Strawberies are one of the easiest and most rewarding fruts

4. leaf lettuce

Leaf lettuce s a fast-growing, cool-season green that gies
you fresh, homegrown salads in just 3 few weeks. It thrves in

utiple times with the cut-and-come-again method. s tender
texture and mild lavor make it a arden stapic.

7. basil

Basil i a kitchen essental that grows quickly and abundantly

growth, and it known to help protect nearby plants from pests.

8. garlic

Garlic i one of the easiest and most essential crops for a garden
— plant it once and harvest it months later with barely any.

meal, and even nelps repel pests naturally. Pus, you can use
garlc scapes lthe curly green shoots) for cooking too!

snack. They thrve in fullsun, need only basic
support ke a stake or cage, and produce

handiuls of sweet,juicy frult that are packed

with vitamin € and antioxidants. You can

t0ss them into salads, roast them with olive ol

for pasta, or eat them right off the vine. Just as sweet and
satsfying, strawberes are another garden favorite. They're
simple to grow in containers, beds, or hanging baskets and
90 best in sunny, well-drained spots With a litte muich and

starting YOUR garden

Cherry tomatoes are the ultimate garden i Garlic s a garden staple that practcally grows

Adding a sensory element to your garden, lavender
brings beauty, fragrance, and function It incredibly.
low-maintenance, thriving in sunny areas with dry.
soll and its calming scent makes it perfect for DIY

teas, sachets, or even homemade body care. Plus, lavender
draws in polinators lie bees, which help your entire garden
grow: Just as beautiful and even more protective, marigolds
serve as a natural pest deterrent. Their bright blooms can
Parmiul bay,and

unches

ichin vitamin C and perfect for smoothies, jams, or breakfast
bowls. Sirawberries also send out runners, so with justa few  Basil s a must for any herb garden—not just for its
starter plants, you can expand your patch naturally over time,  f1agrance and flavor, but for how fast and easiy

it grows. Regular harvesting encourages more
leafy growth, and it pairs beautfully with tomatoes

B
e also repels mosquitoes, making it useful beyond the kitchen.

Finally, while cherry trees take more time to mature, they're
worth the wait, Dwarf varieties can it in small spaces or even
large pots, and once established, they produce antioxidant-
vich frui thats perfect for pies, jams, or just fresh snacking
Their spring blossoms are stunning and signal @ sweet

and benefi

18the Harst®

varietes are even edible, adding color and spice to salads
They're low-effort, sun-loving plants that bring both beauty

il be thriving, and so wil you

itsell. Whether planted in fal or early spring, it
requires litte care and by summer you'l have

bulbs ful of immune-boosting compounds and bold
flavor. It essential for cooking and aso helps keep pests
away with s strong scent.Leaf lettuce i another easy win for
beginner gardeners. Fast-growing and forgiving, it thrives in
cooler weather and partil shade. You can harvest the outer
leaves as needed, giving you fresh salad greens al season
It packed with vitamins and makes for a perfect base in

With just a few of these easy-to-grow essentials, you'l build
a garden thats ull o flavor, color, and nourishment. Ea
plant offers something unique —whether it food, ragrance,
or naturalpest control—and together, they create a balanced
‘and beautiful homestead space. Al takes s a bit of sunlight,
healthy soiland some daily care. Soon enough, your garden

starting your garden

ything you need for a

1. cherry tomatoes

n sun and produce handfuls of sweet, juicy fruit. They're great
for salads, roasting, snacking, or making quick sauces, and they
ripen faster than larger tomato varieties. Just give them a sunny
spotand a lttle support, and you'll be harvesting in no time.

5.lavendar

d functional —
attract pollinators, deter pests, and can be used for teas, baking,
or homemade self-care products. It thrives in full sun with litle
water, making it ideal for a low-maintenance corner of your
garden. Once established, it comes back year after year with a
Stunning scent and calming presence.

2. strawberries

Suawberries are one of the easiest and most rewarding
fruits to grow, especially in containers, garden beds, or even
hanging baskets. Theyre perfect for fresh snacking, baking,
Jams, or freezing, and they ll even send out runners to multiply
themselves over time. Choose everbearing varieties for fruit
throughout the season and a steady harvest with minima fuss.

6. merigolds

Marigolds are bright, cheerful flowers that do more than look
pretty — they naturally repel common garden pests and attract
pollinators. They'e incredibly easy to grow from seed or
transplant and can thrive in poor soil and hot sun. Plant them
around vegetables for both color and protection.

3.g

Strawberries are one of the easiest and most rewarding
fruits 1 grow, especially in containers, garden beds, or even
hanging baskets. They're perfect for fresh snacking, baking,
jams, or freezing, and they ll even send out runners to multiply
themselves over time. Choose everbearing varieties for fruit
throughout the season and a steady harvest with minimal fuss.

7. basil

Basil s a ktchen essential that grows quickly and abundantly
in sunny garden spots or containers. It pairs beautifully with
tomatoes, can be used fresh or dried, and makes perfect
homemade pesto. Regular harvesting encourages even more

4. leaf lettuce

Lea lettuce is a fast-growing, cool-season green that gives
You fresh, homegrown salads in just a few weeks. It thives in

multiple times with the cut-and-come-again method. Its tender
texture and mild flavor make it a garden staple

8. garlic

Garlic is one of the easiest and most essential crops for a
garden — plant it once and harvest it months later with barely
‘any maintenance. It stores beautifuly, adds rich flavor to nearly
every meal, and even helps repel pests naturally. Plus, you can
use garlic scapes (the curly green shoots) for cooking too!

“Each plant

offers something
unique whether it's
food, fragrance,

or natural pest
control—and
together, they
create a balanced
and beautiful
homestead space”

Stietarvot 19

Guiding you
toward a greener
tomorrow, one
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SPOOK-A-RONI MAC & CHEESE PACKAGE DESIGN
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IDEATION

Ideation Manga mac? they looks like books on a shelf?
Rat mac groovy pasta that has crazy noodle shapes ?
lactose intolerant mac and cheese? Instant pasta where the box turns into a bowl and has included fork inside

just add hot water???
mac and cheese grill cheese? packaging is squished between two loafs
of bread
tarot card or astrology

schooled mac- the box is in the shape of a car or bus expanded to city or
town (metro bus, car family mac)

teeth that come out of the box top, monster mac
rip down the middle tear line makes tounge or something weird

greek gods mac and cheese- anubis mac and diff flavors are gods with stars
or constellations behind them.

Stars Big dipper?? mac ?
Aztec design style?

Scary or horror mac. Or fall inspired?? Something that goes along with the
seasons like weird pumpkin mac, kinda like the halloween cereal that comes
out. Black box with color would stand out a lot. Halloween would be purple
orange and green?? Christmas white red and green. Openings is the mouth
of a skeleton vampire or pumpkin or witch?

Something that has to do with the chineese calendar? would be red and
white or yellow pallete

Emily Townsend | Mac and Cheese Box | Packaging | Fall + 2025



HALLOWEEN (HOLIDAY?) THEME

CounT, FRANKEN
CHoCULA BERRN

black patent malt, Crystal ma;lt,
[mpenal Stout Northern Brewer Hops,

/\( English Ale yeast.
r:\m//n; Oh Rl 7 - A

330ML bottle
Aged Cht':ddflll'v Agﬁd Gouda,

% ABV ¥ 75 IBU Roquefort.
y 23P r
/! 2 > Food Pairing Ideas: N

Dry ++++++ Sweet Smoked meals, cheesecake.

Bitter + + 4 + + + Fruity
2 MLE
FAL
2023
release

Nutrition Facts

contaner
Serving size  2/3 cup (559)

HABANERO
PEPPERS,

A

ﬂ.
THIS PRODUCT
lomn DURNS AT

BOTH ENDS

SO NICE YOU
TASTE IT

RIM-REAPER.C
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CHOSEN THEME

counT
CHotuLA

) Imperial Stout

AT A

330ML bottle

9% ABV ¥ 75 IBU
¥ %
’ N

Dry +++ 4+ + Sweet
Bitter + + + + + + Fruity

- HALLOWEEN

s ALLOWEE]]
[ o ){

e

Northern Brewer Hops,
English Ale yeast.

Cheese Pairing Ideas:
Aged Cheddar, Aged Gouda,

r Roquefort.
Food Pairing Ideas: \

Smoked meats, cheesecake.

= 1 %

Character / Color Ideation:
Red - Vampire
Green - Witch or Frankenstein

White - Skeleton or Mummy
Orange - Pumpkin

Purple - Ghost or witch
Grey- Gravestone

s

Black - Spider, Bat, Grim Reaper, Cat

Flavors Ideation:

Habanero Hot
Candy Corn?
Pumpkin

Apple

White Cheddar
Mild

Regular

Ghost Pepper
Jalapeno

Pickle

Triple Cheese
Dairy Free
Gluten Free
Vegan

Buffalo

Queso

Garlic
Provolone
Sharp Cheddar

Emily Townsend | Mac and Cheese Box

|  Packaging | Fall + 2025



FURTHER DESIGN RESEARCH

f ,%’I/ | ANY LAST
Al ) WORDS?

7 THE REAPER
/. IS WAITING...

Emily Townsend | Mac and Cheese Box | Packaging | Fall + 2025



FURTHER DESIGN RESEARCH
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TYPOGRAPHY / COLOR EXPLORATIONS

Vameire GarLic Mac
Efz/{ﬁyf (54/ er (e
Gouda Ghost Mac
PuUMPKIN PARMESERN MAC

SMOKY JACK SKELETON
MAC

SPICY SIRRACHA SKELETON MAC

Ghost Pepper Mac
Gouda Ghost Mac
Pumpkin Parm NMac
Mild Mummy Mac

Spicy Spider Mac
Buffalo Bat Mac

ac an | Packaging | Fall + 2025
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COMPUTER ROUGHS
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COMPUTER ROUGHS
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COMPUTER ROUGHS / MOCKUPS

Classic Prep

2thsp milk

Instructions

until tender,
stirring
occastonally.
4 Drain, do
not rinse
Returnto

ell Enjoy!

TEST COLOR PAGE

REGISTRATION

Emily Townsend | Mac and Cheese Box | Packaging | Fall + 2025



COMPUTER ROUGHS
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spook
Includes Three g‘ uEa?n!!x!

Fun Shapes!

afs
@
%

Follow Us On
TikTok And
Instagram!
@spook_a_roni

Find more information at
www.spook-a-roni.com

12314565
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Includes Three
Fun Shapes!
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COMPUTER ROUGHS

Find more information at
www.spook-a-roni.com

Includes Three
Fun Shapes!

Follow Us On
TikTok And
Instagram!
@spook_a_roni

J

e

a-r
mac and cheese

123114565

spook

Includes Three .g: 5.2».‘.1.-!

Fun Shapes! )
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Follow Us
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@spook_a_roni
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COMPUTER REFINEMENT

)

spook
a-roni

mac and cheese

dine

Dare to dine with the deliciously
undead! Our Ghostly Gouda mac

is hauntingly smooth, with rich,
smoky gouda melting into every
forkful. Creamy, dreamy, and just
alittle eerie. It's comfort food from
beyond the grave. One bite and
you'll be spirited away.

L T e e e e e
mosDETS: i (B WG

ol T o

SAFATE (B00) TN MDWOMTEATE

(i o S

6 cups water
1/2 tbsp unsalted butter
2 tbsp milk

1. Boil water

2. Stir in macaroni.

3. Cook 11-12 min or until tender,
stirring occasionally.

4. Drain, do not rinse. Return to pan.

5. Add butter, milk, and cheese packet.

Mix well. Enjoy!

Emily Townsend | Mac and Cheese Box | Packaging | Fall + 2025



FINAL LAYOUTS

95992 pup 2DW

IUO2-D
jyoods

spook
a-roni

mac and cheese

Fall under the spell of this wickedly
creamy blend! ) Parmesa
mac is packed with cozy autun
flavors and just enough savory
magic to enchant your taste buds
With >

ing in every bite,
it’s the ultimate treat!

[ S W e e U

ASTA (ENRICHED WHEAT
FLOUR, NIACIN, FERROUS

. , FOUR [WHEAT FLOLR,
INGREDIENTS / i B Nooram, (ymsoan 63
6 cups water ; . ‘ e Wat Lot ol
1/2 tbsp unsalted butter
2 tbsp milk

ENTRATE, SALT, CALCIUM
CARBONATE, SODIUM ' TRPHOSPHATE,
POTASSUM  CHIORIDE, CITRIC  ACID,
I e LCTIC ACD,
NATURAL FLAVOR, WITH PAPRIKA, TUMERIC,
'AND ANATTO ADDED FOR COLOR, MIK,
(CHEESE GULTURE ENZYVES).
‘CONTAINS: WHEAT, MILX.
SPOOK-A-RONI COMPANY
AKRON, OH 44281
CALLI-800-847-1o¢

COOKING INSTRUCTIONS FOR MORE FOOD INFORMATION
1. Boil water
2. Stir in macaroni.
3. Cook 11-12 min or until tender,
stirring occasionailly.
4. Drain, do not rinse. Return to pan. '\
5. Add butter, milk, and cheese
packet. Mix well. Enjoy!

NET WT.7.25 0Z (206g)
) | 1| 580 | &

65!

0123145
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FINAL MOCRKED UP LAYOUTS
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of participants state

that they have NGV ET

or rairly mended.

l!iillig;h tons

of clothing waste ends
up in landfills

of individuals
agreed that
mending clothing is

important.

decrease in the number
- of times people wear their
- clothing in the past

15 years.

B i e o SRS, SOV

Find resources and more

MENDING INFOGRAPHIC DESIGN
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SUBJECT RESEARCH

Mending Clothes

( https://threadsmonthly.com/
repair-clothes-statistics/ )

55% of US participants never or
rarely repaired their clothes. This
was a study of 254 people in

the US.

81.9% of US respondents agreed
that repairing or mending clothing
is important.

However in other countries there
is a higher percentage of people
that do or have mended clothes.

Reasons people would mend:

if they had paid high prices for
them, if they had a personal
attachment to the item, if the
clothes fit them really well, if

their clothes continued to last
longer, if they tried to reduce their
environmental footprint.

Usually older generations
mend clothes but it is currently
becoming more popularin

younger generations to mend
clothes. (learning new skill,
enviornmental footprint).

Not Mending Clothes

Most people agree: repairs to
clothing are no longer undertaken
as a normal, regular activity due to
a lack of skills and equipment at
home and the cost of professional
repair and alterations services
compared to the price of

new clothes.

Some participants associated
repairs with poverty or old age
and indicated that they would
want to avoid clothes with
visible repairs in order to protect
themselves and their families
from stigma.

Its so popular to have new
everything. Fast fashion is seen as
high class and promoted to buy
the new trends as they come out.
However, it has become popular
among younger generations to
thrift. | think this is a step towards

reusing clothes. But mending is
definetly done far less.

You can get a sewing kit on
Amazon for under $20. Look up a
Youtube video for free. For hand
stitching. However- fast fashion
places like Shein sell and entire
new piece of clothing for under
$10. Yet that is hurting the carbon
footprint on Earth so much.

IDEATION

You cant convince someone that
it saves time or money becuase
theres always something quicker
and cheaper.

Probably have to drive the
ecological and earth saving aspect
of mending clothes and possibly
the customization of it? Maybe
keeping a skill that is passed down
from ages.

“look what you've created” as a
landfill ontop of a sewing pattern
that shows how you can “create
something better”

Take 5 minutes out of your time for
50 years of their life (contrast to
fast fashion workers) or is it really
worth 5$? how fast fashion is

so cheap.

CRIT IDEAS

Theres no financial incentive to
mend but every incentive to save
the Earth.

The right thing to do.

Japanese breaking something and
repairing with gold.

Fix a car why not clothes?

Sometimes when buy clothes they
come with extra button baggie
but no one uses them.

Flaws are beautiful scars are
unique item.

Advocate for a style choice

Need vs. choice NEED to save the
world not NEED to buy.

Emily Townsend |

Infographic
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DESIGN RESEARCH

A v;j /
IS
AN 277
e |
U.S/EUROPEAN NEEDLE SIZE CONVERSION AND +
RECOMMENDED FABRIC WEIGHT = - H
i e e o ol | L
B .U;ES,F{ :v!lu:cc!ls’:m}:n’:er]v;s[ 2 7
JOUE TY7E - TECHNIQUE | NEEDLE SIZE TABHC * m".“ S e
fpiedng andquiting | _wan2 |
e — 5
| o 7000 | stk s N L : Third Edition
k.m:"""-”'“ A aion exbrotdery s PS FOR THREAD B 5 B Women's - Mens ~ Childrents wear
» besaenT— | 75115004 | Any tabric usieg rayon threads s 2 and BN LT | Martin M. Shoben Ptriek J, Toylor
Rl b Sl e
Vintage Collage idea. Details to possibly include Usage of pattern in Design that higlights
stitching techniques. unique design. old sewing machines.
| WANT TO AKE A SHORT FILM Go through
T~ - P your wardrobe

CANAL+H]
Organizes information Vintage mending ad Life example of mending. Interesting way of
in interesting way. that has cohesive feel. organizing information.
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DESIGN RESEARCH

Visually interesting way of
depicting sewing tools.

Siansiciocg

Impactful design that relates
to sewing.

Mathematization

Human Anatomy

ROL E O F Other Medical Advances
SCIENCE IN
SOCIETY

Organizes information in a
chronological way.

EZ thmagngggns
> OO0

Visually displays old
sewing tools.

Organizes information in
pieces from object.
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Visually interesting screen printed infographic.
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TYPOGRAPHY EXPLORATIONS

Rafaella Helvetica Neue

CAABBGGCDDUEEFF GGHHAI Y KKIL MM AaBbCcDdEeFfGgHhliJjKkLIMmNnOo
“NNOOPPQRRRSSITTUUVV WWXXYYZZ PpQgRrSsTtUuVVWwXxYyZz
1294567890% 12345678908&

Explored as title. Didn’t work effectively. Works best as body type.

Scotch Modern Baskerville
AaBbCcDdEeFtGgHhIiJjKkLIMmNnOo AaBbCcDdEeFfGgHOIiJjKkLIMmNnOo
PpQqRrSsTtUnVvWwXxYyZz PpQqRrSsTtUuVvWwXxYyZz
1234567890& 1234567890&

Works best as title and secondary type. Explored as title. Didn’t work effectively.

Edwardian Script ITC

B CeDl Ee TGy I T J. T" LMo N Qe
DDy Rr BT U Ve Wir LUy

1934507 8590@

Explored as title. Didn’t work effectively.
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SKETCHES
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SKETCHES
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SKETCHES
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PROCESS IMAGERY
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PROCESS IMAGERY
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COMPUTER ROUGHS

KEEP OUR
WORLD IN
ONE PIECE

the world
stitch-by-stitch

SAVE THE WORLD

STITCH-BY-STITCH

MEND!
[

the world
stitch-by-stitch

SAVE THE WORLD.

STITCH-BY-STITCH

MEND!

save
the world
stitch-by-stitch

the world
stitch-by-stitch
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COMPUTER REFINEMENT

r% l;f individuals state ’m
at they have NG VO /
- mended before. &a 2

the number of times people wear their clothing has

declined by 35% inthe tast 15 years.

of individuals agreed
that repairing or mending clothing
is important.

92 million
TS of clothing

waste ends up
in landfills

i S i g

Find resources and more.
inform at www.mend.org

Mending

save the world stitch-by-stitch

the number of times people wear their clothing has

declined by

8 1 . 99 of individuals agreed
that repairing or mending clothing
is important.

92 million
tons o clothing

waste ends up
in landfills

Join the movement that
questions reckless consumption.

Find resources and more
information at www.mend.org

oxE

&

/

of individuals state
that they have 1€ VT
or rarely mended before.

million tons
of clothing waste ends up in
landfills

of individuals
agreed that
mending clothing is

important.

decrease in number of
times people wear their
clothing over the past

15 years.

save the world stiteh-by-stitch
Find resources and more

information at www.mend.org

*information gathered from a study of 254 people in the US.
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COMPUTER REFINEMENT

of participants state
that they have NEVET
or rairly mended.

million tons
of clothing waste ends up in
[ELLHIEY

of individuals
agreed that
mending clothing is

important.

decrease in number of
times people war their
clothing over the past

15 years.

e

Find resources and more
information at www.mend.org

Menging

of participants state
that they have NEVET"
or rairly mended.

million tons
of clothing waste ends up in
landfills

of individuals
agreed that
mending clothing is

important.

decrease in number of
times people wear their
clothing in the past

15 years.

of individuals state
that they have 1€ VT
or rarely mended before.

million tons

of clothing waste ends up in

landfills

of individuals
agreed that
mending clothing is

important.

decrease in number of
times people wear their
clothing over the past

15 years.

Find resources and more
information at www.mend.org

*information gathered from a study of 254 people in the US.
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FINAL LAYOUT

of participants state
that they have 11€VET

or rairly mended.

million tons
of clothing waste ends
up in landfills

of individuals
agreed that
mending clothing is

important.

decrease in the number
of times people wear their
clothing in the past

15 years.
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e

Find resources and more
information at www.mend.org
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FINAL MOCRED UP LAYOUTS
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